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s, NOTES of caution
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= 1,307 responses, a 79% increase over 2004, representing over 10% of
the total membership. This, in total is an excellent sample size.

< The survey was distributed and communicated more widely this year,
which has significantly reduced the bias towards technical members:

- Technical members represent only 60% respondents versus 73% in 2004

< However, as would be expected from a member survey, respondents
tend to be the longer-term freelancers

- 13%>5 years; 2004 70%

- Is this reflective of the membership as a whole or just the longer serving
members?

= There are however some important findings and conclusions that
come out of the survey and that the PCG management team should
take account of in setting objectives and developing strategies.
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e PCG members - who are they?
= How do they operate In business?
= Areas of concern for members

« Member satisfaction with PCG
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ey PCG members - who are they?

GROUP

- 35% 5-10 years

- 38% 10 years or more

Well qualified

62% degree

22% masters or doctorate

26% technical qualification

33% professional qualification
Experienced

- 37% 35-44 years
- 33% 45-54 years

- 19% over 54 years

90% Male

= Long term freelancers - 2004:

40% 5-10 years

35% 10 years or more

- 65% degree
- 18% masters or doctorate
- 31% technical qualification

- 32% professional qualification

- 40% 35-44 years
- 34% 45-54 years
- 12% over 54 years

92% Male
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Human Resources
Sales and Marketing

Customer Senvices

Administration

Other (please specify)

Base 1,031
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Legal

Procurement

Logistics

Creative

Finance

14%

Management fﬁ 20%

Functional Roles

Technical
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< 87% In contract/active June 2005
- 81% June 2004
- 77% June 2003

Prospects for 2005

Increase Static Decrease
Turnover - next 12 months 37% @ 20%
Net profit - next 12 months 32% 31% < 38% >
New business opportunities - next 12 months 38% @ 19%
Employee numbers 6% ( 91% > 2%

Base 1,280
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How do you see yourself?

GROUP

Other (please specify)
Permanent employee
Temporary employee

Interim manager
Adviser

14%
Freelancer _@‘
34%

Contractor — 34%
46%
GO Ui | — 53

I I I I I v |
0% 10% 20% 30% 40% 50% 60%

H 2005 @ 2004

Basel,299



o How do they operate In business

GGGGG

- 88% 1-2 person limited company

< Find their work from agencies, existing clients or

referrals
= 46% belong to other organisations

= Are generally used to seeking advice
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Top 3 sources of work
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ICAEW (Institute of Chartered Accountants in England & Wales) == 9
ICE (Institution of Civil Engineers) == 10
CIPD (Chartered Institute of Personnel and Development) == 10
loP (Institute of Physics) =12
IMC (Institute of Measurement and Control) == 12
ACCA (Association of Chartered Certified Accountants) == 12
IChemE (Institute of Chemical Engineers) == 13
IAP (Institution of Analysts and Programmers) =13
PMI (Project Management Institute)  =——x 15
FEANI (European Federation of National Engineering 20
CMI (Chartered Management Institute) p———x 21
CIMA (Chartered Institute of Management Accountants) ————24
loD (Institute of Directors) E————m 27
CoC (Chamber of Commerce) ———oo—m 27
IEEE (Institute of Electrical and Electronics Engineers) p———— 29
APM (Association for Project Management) —————m 33
IMechE (Institute of Mechanical Engineers) | ) 45

FSB (Federation of Small Businesses) | 1 49
IEE (Institute of Hlectrical Engineers) | | 1 89
BCS (British Computer Society) | 1153
Other | | | 1173
0 20 40 60 80 100 120 140 160 180 200

Additional named organisations (accounting for 59 respondents) include: IMC (Institute of Management Consultants), Amicus, Cll (Chartered
Insurance Institute), CIM (Chartered Institute of Marketing), IMIS (Institute for the Management of Information Systems), SaRS (Safety and
Reliability Society) , UKWDA (UK Web Design Association), FPB (Forum of Private Business), ISTC (Institute of Scientific and Technical
Communicators), AICS (Association of Independent Computer Specialists), BNI (Business Network International), CILT (Chartered Institute of
Logistics and Transport). Other (not specified) organisations accounted for a further 173 respondents.

Base 596
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N/A - I never seek advice 7E| 1%
Supplier(s) = 3%
Other (please specify) 7: 6%
Mentor(s) —— 7%

Business adviser(s)

Other netw orking organisation(s) |
Client(s) |

Bank |

Other w ebsite(s) |

Fellow PCG member(s) |

PCG forums |

Fellow freelancer(s) |

Accountant |

——— 10%
= 11%
e 12%
= 15%

1 33%
1 39%

Seeking advice

 63%

, 89%

0 200 400 600

Base 1,297
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o Areas of major concern

Managing your
finances
3%

Resources 2%

New technology
3%

Cash flow

4% Taxation

25%
Marketing yourself

7%

Updating your skills

8%
Changes in
Economic legis Ioatlon
*Very little environment Finding new 21%
change from 13% _
business
2004 -

Base 1,301
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Specific issues

(%extremely/very keen to address)

Health and safety

Business rates

Financing mybusiness
Bookkeeping and accounting
Income protection

Employers liabilityinsurance
VAT

Public liabilityinsurance
Corporation tax

Investments

Professional indemnity insurance
PAYE and National Insurance
Income tax

Section 660A

IR35 contract reviews

IR35

0 10 20 30 40 50 60 70 80

0 2005 m 2004

Base 1,273
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Importance of PCG Objectives

Communicating w ith other organisations h [ [ [

Establishing PCG at the heart of the freelance community

Communicating w ith the PCG membership |G | | ]

Raising the perception of freelancers w ithin the wider
business community

Promoting the value of the freelancing community to the
Government

Campaigning for freelancers' legal and taxation rights — []

0% 20% 40% 60% 80% 100%

W Extremely important [@ Very important [ Moderately important [ Slightly important [ Not at all important

Base 1,191



Satisfaction with PCG

Communicating w ith other organisations

Establishing PCG at the heart of the freelance community

.f

Communicating w ith the PCG membership

Raising the perception of freelancers w ithin the wider
business community

Promoting the value of the freelancing community to the
Government

Campaigning for freelancers' legal and taxation rights

T

0% 20% 40% 60% 80% 100%

W Extremely satisfied @ Very satisfied [] Reasonably satisfied [J Slightly dissatisfied @ Very dissatisfied

Base 1,191



Importance versus satisfaction

1

Communicating w ith other organisations | 91%
45%
Establishing PCG at the heart of the freelance community _ =y | 92%
0

Communicating w ith the PCG membership 93%
aising the perception of freelancers w ithin the wider 869%
business community
Promoting the value of the freelanci | 90%
Government 88%

Campaigning for freelancers' Iegal and taxation rlghtS —99560€j
0

0% 20% 40% 60% 80% 100% 120%

W Extremely/Very Important [ Extremely/Very/Moderately Satisfied

Base 1,191



Usage of member benefits?

PCGPlus Onl

PAY E Audit Cove ]
Ashridge VLRC ]
Creditsafe ]

7 information pa ]
Discount on office space ]
Discount on hotels and travel N\ ]
Discount on business softw are ]
Discount on training { |

Discount on home office insurance y4 ]
]

]

]

]

]

]

]

]

4

Regus membership 7
Discount on PI PL and EL insurances ——
. - N
PEI (professional expenses N
Tax and legal helplines N\,
S660 analysis and manuals I
Guide to Freelancing ———————— -
Standard contract templates - 4
IR35 analysis and manuals ‘_‘ ‘ ‘
0% 20% 40% 60% 80% 100%

W Used O Don't know /haven't used

Base 1,261



PAYE Audit Cover
Ashridge VLRC
Creditsafe
information portal
cespace

Discount on hotels and travel 2 N | |
Discount on business softw are -
Discount on training | |
Discount on horre office insurance y 4 | [
Regus menbership < | |
Discount on Pl PL and B insurances M

PH (professional expenses

Tax and legal helplines

S660 analysis and manuals I

Guide to Freelancing [

Standard contract tenplates @

IR35 analysis and manuals [

0%

Base: Respondents who expressed a view

20% 40% 60% 80% 100%

W Poor [ Not great [] Average @ Good [ Excellent
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1ISO9001 certification scheme

Likelihood of participating

Relevance to your type of
business

Level of interest

T

Aw areness

200 400 600 800 1000 1200 1400

o

W High @ Medium 7 Slight @ None

Base 1,277
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e Direct contact with PCG Office

« 45% have had no contact
< Of those who have...

Poor 3% Not great 4%

Excellent 17%

Average 22%

Good 54%

Base 1,291



Usage

Forums - posting

Forums - visiting

Special new sletters

Freelancing Matters

Regular new sletters

Website

%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Website & Publications

Website/Forum usage
relatively infrequent but...

Perceived as important
Valuable when used

Publications well used and

alued
‘ W Very often @ Regularly (g Occasionally 3 Never V u
Importance Value
Forums - posting | Forums - posting |
Forums - visiting [ | Forums - visiting |
Freelancing Matters [ | Freelancing Matters [ |
Special new sletters [ ] Regular new sletters [ ]
Regular new sletters [ 1] Special new sletters [ 1]
Website [] Website ]
Of;Aa 1(;% 2(;% 3(;% 4(;% 5(;% 6(;% 7(;% 8(;% 9(;% 106% 0;/0 10‘% 2(;% 30‘% 4(;% 50‘% 60‘% 7(;% 8(;% 96% 10&)%

‘. Extremely important @ Moderately important [ Not at all important ‘

W Extremely valuable @ Moderately valuable @ Of no value to me ‘

Base 1,2
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Summary

For the first time we have a good sample of the PCG
population with reliable data on the m’ship

Significant concern remains over IR35/5660 etc
PCG objectives are in line with member priorities
Extending benefits beyond the core has proved difficult

Good guidance on new products
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Trustworthy

Relavency

Website

PCG's existance

Organised

Services/Access to discounts

PCG listens and responds

Specific access to insurance

Forums

Community

Protection/legislation

Resources & having up to date
information

Representing Freelancers

Base 0 100 200 300 400

1155
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What members most dislike

Other

Exclusive

Obsessed with Arctic
Expensive

Too commercial

E mail new's

Poor service/benefit
Infighting

not enough real meetings
Too complex

Forums

Web site

IT focus

Failure to tackle IR
Communication

Nothing

Base 731

0 50 100 150 200 250
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How PCG have a positive
Impact on your business?

Reduce info content

Concentrate on major issues

PCG QS

Discounted training

Information of how to market yourself
Promote more

Work with agencies re contracts
Discount services

Broaden focus/raise awareness
More events and networking

N/A

Reduce red tape

Providing business opportunities
Keep doing what you are doing
Good advice/information
Campaiging/promoting freelancers

Tax and legislation

Base 772 0 50 100 150 200 250 300 350 400
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Why join - why stay?

Forums

Buisness opportunities

QS

Nor sure

Security

Forums

Services/Access to discounts (general)
Recommended

Community

PCG Listens and responds/Advice
Specific access to insurance
Protection/legislation

Representing freelancers

Resources and having up to date information

IR35/S660A

Base 1132 - 996

0

100 200 300 400 500 600 700

@ Why join @ Why stay
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